








ENGAGING THE PUBLIC  

Public Engagement  is the process of having a specialized group 
listen to and interpret information from a (non -specialist) group of 
interest.   
 
Public Relations  is the act of controlling the spread of 
information amongst a group of people, and ultimately sharing 
your position on a subject.   
  
Marketing  is the communication practice aimed at assigning a 
value to a specific item with the intent of generating a transaction.  



ENGAGING THE PUBLIC  

Public engagement 
is used to develop 
the offering.  
 

Marketing takes 
the offering and 
assigned value 
and creates 
opportunity.  
 

Public relations manages the 
experience before, during 
and after the opportunity.  
 



INTENTION  



INVESTIGATE  




